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Transparency in everyday work
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Availability of information: our principles and policies available on 
our web sites

Responses to claims or petitions published on our websites, 

in cases with high publicity we also respond in our public company 
blog, Nokia Conversations
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Communication = interaction
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We embrace social and interactive media (blogs, online Q&A 
sessions, etc) that help us keep a finger on the pulse and enable 

direct, public discussion and debate
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Openness and speed 

in issues management
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Speed: in today’s world, news spread in seconds and require 
accurate and often immediate actions

Willingness: with the exception of confidential or market sensitive 
information, we rather give answers than “no comments” – it 

provides the opportunity to provide facts and express our view on 
the topic
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